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Passion Points Posts 
Bite-sized emotional insights for 
ambitious brands and media properties

Gen Z in a Post Pandemic World
Passion Points reveal that COVID-19 has triggered massive changes in 
the emotional priorities of American teens. These shifts will influence 

the behavior and brand choices of this cohort for years to come.
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GLORIFIED
Being famous

95CERTIFIED
Being good at something

SURVIVING 
My family having enough

THRIVING
Affording a splurge

95
95

95

COZY
Having fun as a family

95 CAREFREE
Kidding around with my friends

FEARFUL
Concern about climate change

CHEERFUL
Exploring the world

95
95

Contact Us SubscribeLearn More

Are you planning for the Gen Z you knew - or the 
one your brand is about to encounter?
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